ATELIER
_
our Brand Portfolio

La Bottega boasts distinctive partnerships with renowned Fashion, Lifestyle
and Perfumery brands. Design represents our creative strength. We cooperate
with internationally acclaimed professionals to create synergies with the
mutual goal of enhancing the unique personality of each hotel. All Brands have
been selected for their remarkable personality, sophisticated fragrances and
unique aesthetic traits, as well as for the way they express or suggest a certain
state, mindset or attitude.
We always look for special olfactory elements to pay tribute to the unique,
personal lifestyle of travelers. Working with these partners is a stimulus, a
challenge and an endless joyful adventure as we search for the most creative
ways to deliver aesthetic, functional, pleasurable products for the needs of our
hotels that will satisfy and delight their much valued guests.

We are the couturiers of the Hotel world.

LUXURY
& FASHION
_

FINE
PERFUMERY
_

Philosophy

ROBERTO CAVALLI

DIPTYQUE

MAISON FRANCIS
KURKDJIAN
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BOTTEGA VENETA

The colour white acts as the page on which the Maison Margiela
creativity is written, marking collections with its simplicity as well as
its status as a benchmark for the passing of time. Creations reflect
this idea of layering between past and present, perfectly showcased
in the new 5AC bag with its combination of traditional savoir-faire and
contemporary name and concept. Here again the lining reveals itself
as a key feature.
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The Brand
Is New Tradition, the sum of artisan know-how and creative experimentation.
The entrepreneurial venture began in 1968, when Gimmo Etro, the brand’s visionary founder, launched
a production of highly prestigious fabrics using noble and natural fibres, which he embellished with
original designs and innovative colour ways.
In 1981 the furnishing textiles line made its debut. The Paisley motif used to enrich the first collection
was set to become the Etro mark of identity.
The product range added another string to its bow in 1984 with leather goods and the bag and travel
bag collection in Paisley jacquard fabric, which, thanks to its special resin finish, was to become a
symbol of pure elegance.
In 1986 Etro launched the home accessories and complements collection, thus consolidating the
brand’s lifestyle concept.
The creation of the Etro Perfumes division in the late 1980s was a natural consequence and today the
collection extends to exclusive fragrances and a dedicated boutique.
The 1990s saw the unveiling of the first men’s and women’s prêt-à-porter collections, their inventive
and recherché style earning the label instant recognition.
The materials, the workings and a special talent with prints are what make Etro unique and unrepeatable.

BEAUTY
& SKINCARE
_
HEELEY
.188

NATURA BISSÉ

MALIN+GOETZ

.66

.74

GROWN
ALCHEMIST

CO.BIGELOW

.84

.90

ZENOLOGY

DAVINES

.102

.114

ven indie lifestyle company
nging hotel luxury home,
luxurious, quality beauty
ucts that nourish the skin,
, glam up an interior or
care for the environment.
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LUXURY
FASHION
_
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BOTTEGA VENETA
Bottega Veneta, the fragrance, is inspired by a vision of the Venetian countryside.
In this dream, the supple sensuality of the house’s renowned leather goods is
suffused with warmth, sunshine, and a summer breeze redolent of hay, earth,
forest, and flowers. An elegant and unexpected balance of nature and art, it
is a fragrance that lingers in the mind like the memory of an unforgettable
woman. Now Bottega Veneta introduces a new and unique interpretation of
this enchanting idea - Bottega Veneta Eau Légère.

SHAMPOO
Eau Légère

BODY LOTION
Eau Légère

50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

CONDITIONER
Eau Légère

BATH SALTS
Eau Légère

BATH OIL
Eau Légère

50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz
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SHOWER GEL
Eau Légère

HAND WRAPPED SOAP
Eau Légère
50 gr / 1,76 oz
100 gr / 3,52 oz
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fashion industry. Patchwork pants, short dresses and big coats,
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silk printing processes to leather.

Sala Bianca at Palazzo Pitti in 1972, home to the emerging Italian

Thanks to his resourcefulness and inexhaustible creativity, the

all made of leather or jeans, amaze for their groundbreaking
creativity, making the newly-born brand an immediate success in

young Roberto Cavalli’s prints soon appear on leather creations

European and American markets. In the same year in St. Tropez,
Côte d’Azur, Roberto Cavalli opens “Limbo”, his first boutique,

by Mario Valentino and soon after Pierre Cardin, and Hermès.

immediately a favourite of the most famous beauties of the time,
from Brigitte Bardot to Sophia Loren.

From here on it’s a small step to establish his own brand: the
first Roberto Cavalli collection appears on the catwalk of the

4
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Sala Bianca at Palazzo Pitti in 1972, home to the emerging Italian
fashion industry. Patchwork pants, short dresses and big coats,

“I keep creating dreams.
We all need dreams.
We must have dreams, always”

all made of leather or jeans, amaze for their groundbreaking
creativity, making the newly-born brand an immediate success in
European and American markets. In the same year in St. Tropez,
Côte d’Azur, Roberto Cavalli opens “Limbo”, his first boutique,
immediately a favourite of the most famous beauties of the time,
from Brigitte Bardot to Sophia Loren.

5
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LEO BROWN
Bergamot, Mandarin, Rosmary, Cardamom, Agarwood, Vetyver, Black pepper,
Cinnamon, White Musk, Amber, Oak Moss.

SHAMPOO
Tabacco

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

BODY MILK
Tabacco

CONDITIONER
Tabacco

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

PLEAT WRAPPED SOAP
Tabacco

GIFT BOX
Tabacco

45 gr / 1,58 oz
75 gr / 2,64 oz

4 Tubes 50 ml / 1,69 fl.oz:
Shower gel, Shampoo, Conditioner, Body milk,
2 Soap 45 gr / 1,58 oz
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SHOWER GEL
Tabacco

FULL BROWN

LEO WHITE

Bergamot, Mandarin, Rosmary, Cardamom, Agarwood, Vetyver, Black pepper,

Rose, Bergamot, Green tea, Jasmine, Cedarwood, Sandalwood, Leather, Amber,

Cinnamon, White Musk, Amber, Oak Moss.

Musk, Oak Moss, Vanilla.

SHAMPOO
Tabacco

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

BODY MILK
Tabacco

CONDITIONER
Tabacco

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

SHOWER GEL
Tè Nero

SHAMPOO
Tè Nero

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

BODY MILK
Tè Nero

CONDITIONER
Tè Nero

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz
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SHOWER GEL
Tabacco

SHOWER GEL
Tabacco

SHAMPOO
Tabacco

BODY MILK
Tabacco

CONDITIONER
Tabacco

50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

PLEAT WRAPPED SOAP
Tabacco

PLEAT WRAPPED SOAP
Tè Nero

45 gr / 1,58 oz
75 gr / 2,64 oz

45 gr / 1,58 oz
75 gr / 2,64 oz
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The Brand
Is New Tradition, the sum of artisan know-how and creative experimentation.
The entrepreneurial venture began in 1968, when Gimmo Etro, the brand’s visionary founder, launched
a production of highly prestigious fabrics using noble and natural fibres, which he embellished with

In 1981 the furnishing textiles line made its debut. The Paisley motif used to enrich the first collection
was set to become the Etro mark of identity.
The product range added another string to its bow in 1984 with leather goods and the bag and travel
bag collection in Paisley jacquard fabric, which, thanks to its special resin finish, was to become a
symbol of pure elegance.
In 1986 Etro launched the home accessories and complements collection, thus consolidating the
brand’s lifestyle concept.
The creation of the Etro Perfumes division in the late 1980s was a natural consequence and today the
collection extends to exclusive fragrances and a dedicated boutique.
The 1990s saw the unveiling of the first men’s and women’s prêt-à-porter collections, their inventive
and recherché style earning the label instant recognition.
The materials, the workings and a special talent with prints are what make Etro unique and unrepeatable.
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original designs and innovative colour ways.

Fragrances Collection
Conceiving a new perfume is an art of the intellect, creating it a marvel of chemistry, knowing how to
choose it a sign of style.
1989 sees the birth of Etro’s perfume collection, a mix of unique fragrances, purest concentrates of
emotions and flavours made using the techniques and ingredients of artisan perfumers. A universe
of drops that evokes colour, embraces the senses, conjures up landscapes and moments by skillfully
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mixing ingredients from near and far to compose fragments of poetry.

PALAIS JAMAIS
Inspired by the name of an ancient Moroccan building, this perfume brings to
mind the contemplation of a sacred garden in the balmy and Oriental jasminescented dusk. A refuge for the soul, a place from which to draw on our reserves
of energy and equilibrium when we need them, leaving behind the world and
the daily routine in order to wrap ourselves in the energy of a new spirituality.
A relaxing and alternative essence.
TOP NOTES: Bergamot, Mandarin, Petit grain, Jasmine
MIDDLE NOTES: Birch, Sage, Musk
BASE NOTES: Oak musk, Vetiver

SHAMPOO
Palais Jamais

HAIR CONDITIONER
Palais Jamais

40 ml / 1,35 fl. oz
60 ml / 2 fl. oz
125 ml / 4,22 fl. oz

40 ml / 1,35 fl. oz
60 ml / 2 fl. oz
125 ml / 4,22 fl. oz

40 ml / 1,35 fl. oz
60 ml / 2 fl. oz
125 ml / 4,22 fl. oz

BODY LOTION
Palais Jamais

BATH SALTS
Palais Jamais

BATH FOAM & SHAMPOO
Palais Jamais

40 ml / 1,35 fl. oz
60 ml / 2 fl. oz
125 ml / 4,22 fl. oz

40 ml / 1,35 fl. oz
60 ml / 2 fl. oz
125 ml / 4,22 fl. oz

40 ml / 1,35 fl. oz
60 ml / 2 fl. oz
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BATH FOAM
Palais Jamais

A place to experience the wide range of Etro’s unique fragrances.
Etro Fragrances Boutique
Via Verri, ang. Via Bigli 2, Milano

PLEAT WRAPPED SOAP
Palais Jamais
25 gr / 0,88 oz
45 gr / 1,58 oz
75 gr / 2,64 oz

GIFT BOX
red cashmire
5 Bottles 125ml / 4,22 fl.oz:
Bath foam, Shampoo, Hair conditioner,
Body lotion, Bath salts
2 Soap 45 gr / 1,58 oz

BENETROESSERE - RELENT

HOME COLLECTION MUSK

The true Eden is never a precise location; we need to learn to create it inside

Musk transmits a quiet sensuality and is the very symbol of elegance and

ourselves, to carry with us some of the serenity that can be evoked by aromas

equilibrium, releasing an attraction that is not only physical but also mental

that brighten the heart. Sparkling citrus fruits and the sweetest flowers, a hint

and spiritual. A sensual fragrance projects us into an enchanted forest dappled

of the sensuality of amber and the languor of a rose, with just a drop of solemn

with light and shade, verdant blooms and musk plants. The languid warmth of

musk. A harmonious whole that is neither masculine nor feminine, only complete.

its sweet and fragrant sensuality induces serenity.

TOP NOTES: Lemon, Orange, Eucalyptus

TOP NOTES: Bergamot, Grapefruit, Verbena

MIDDLE NOTES: Orange blossom, Rose, Iris

MIDDLE NOTES: Lily of the valley, White rose, Sandalwood,

BASE NOTES: Citron, Amber, Vanilla, Musk

Guaiacum wood, Cedarwood
BASE NOTES: Indian Sandalwood, Musk

SHAMPOO
Relent

BODY LOTION
Relent

70 ml / 2,36 fl. oz
150 ml / 5,07 fl. oz

70 ml / 2,36 fl. oz
150 ml / 5,07 fl. oz

70 ml / 2,36 fl. oz
150 ml / 5,07 fl. oz

BATH FOAM
Musk

SHAMPOO
Musk

40 ml / 1,35 fl. oz
70 ml / 2,36 fl. oz

40 ml / 1,35 fl. oz
70 ml / 2,36 fl. oz

BODY LOTION
Musk

CONDITIONER
Musk

40 ml / 1,35 fl. oz
70 ml / 2,36 fl. oz

40 ml / 1,35 fl. oz
70 ml / 2,36 fl. oz
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BATH FOAM
Relent

CONDITIONER
Relent

PERFUMED WATER
Relent

BATH SALTS
Relent

70 ml / 2,36 fl. oz
150 ml / 5,07 fl. oz

70 ml / 2,36 fl. oz
150 ml / 5,07 fl. oz

70 ml / 2,36 fl. oz
150 ml / 5,07 fl. oz

SHRINK WRAPPED SOAP
Relent

PLEAT WRAPPED SOAP
Musk

50 gr / 1,75 oz
100 gr / 3,50 oz

25 gr / 0,88 oz
45 gr / 1,58 oz
75 gr / 2,64 oz

RAJASTHAN

PEGASO

Rajasthan tells the tale of the constant traveler moving into colourful Maharaja

With unrestrained beauty and steadfast virtue, sinuous movement rebounds,

cities in the East, as each sensual scent reveals the inherent femininity, passion and

surpasses, leaps. In one fell swoop, the mane shakes free an arch of dew. From the

elegance of the nomadic soul. Poetry and seduction intertwine in an impatient

pedestal to the sky in an instant.

prophecy and longing for eastern summers: even the brightly coloured, enamel
bottle leaves just a trace of the sinuous Paisley just like the imprint of influence

TOP NOTES: Bergamot, Cedarwood, Neroli Bigarade

within nomadic life. A fragrance that holds hope for tomorrow, creating the perfect

MIDDLE NOTES: Basil, Pepe, Iris

balance between cosmopolitan accents and the timeless grace of a shining India.

BASE NOTES: Cedarwood, Benzoin, Rockrose

TOP NOTES: Pink pepper, Lemon primo fiore, Polygonum
MIDDLE NOTES: Cassie, Mimosa, Rose

SHOWER GEL
Rajasthan

SHAMPOO
Rajasthan

SHOWER GEL
Pegaso

SHAMPOO
Pegaso

50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

50 ml / 1,69 fl. oz
75 ml / 2,53 fl. oz

50 ml / 1,69 fl. oz
75 ml / 2,53 fl. oz

BODY MILK
Rajasthan

CONDITIONER
Rajasthan

BODY MILK
Pegaso

CONDITIONER
Pegaso

50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

50 ml / 1,69 fl. oz
75 ml / 2,53 fl. oz

50 ml / 1,69 fl. oz
75 ml / 2,53 fl. oz

PLEAT WRAPPED SOAP
Rajasthan

BATH SALTS IN SACHET
Rajasthan

PLEAT WRAPPED SOAP
Pegaso

45 gr / 1,58 oz
75 gr / 2,64 oz

60 gr / 2,11 oz

45 gr / 1,58 oz
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BASE NOTES: Amber, Musk, Ciste
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The Maison

Maison Margiela is a fashion house founded in 1988 by Belgian designer Martin Margiela. Based in Paris, the house creates womenswear
and menswear
according
to the Director
very unique
imagined
by
John
Galliano was
named Creative
of theprinciples
house in 2014,
bringing
Martin Margiela himself, a philosophy in which deconstruction and
his sense of spectacle and creative mastery to the very specific ethos
heritage go hand in hand to create designs that showcase fashion as
of Maison Margiela. Whilst developing his own vision for the house,
an art of meaning rather than a cult of personality. Maison Margiela
John
Galliano
has entirely
respected
Margiela
state
of mind,
crosses
the fashion
spectrum
fromthe
its Martin
‘Artisanal’
range,
which
has
creating
a
fascinating
organic
process.
held the « Haute Couture » accolade since 2012, through ready-towear and accessories.

• 1988 Martin Margiela founds the fashion house, establishing a dress
code for all employees, who wear a ‘blouse blanche’ as a hommage to
the uniform worn by the great figures of haute couture. The ‘Artisanal’
range is launched, recycling collected objects to create one-off designs.

John Galliano was named Creative Director of the house in 2014,
bringing his sense of spectacle and creative mastery to the very specific ethos of Maison Margiela. Whilst developing his own vision for
the house, John Galliano has entirely respected the Martin Margiela
state of mind, creating a fascinating organic process.

• 1998 Men’s line 10 is shown for the first time.

• 1994 The ‘Replica’ concept is launched, reproducing garments
sourced from all over the world.
• 1997 Launch of the contemporary line of ready-to-wear MM6.

• 2002 OTB president Renzo Rosso becomes a majority share-holder in the house.
• 2004 The house moves to its current headquarters in Paris’ 11th Arrondissement, a former convent and industrial design school, whose
unique atmosphere reflects the spirit of Maison Margiela.
• 2006 The ‘Artisanal’ line debuts during Haute - Couture week as a
correspondent member, gaining full membership in 2012.
• 2007 Launch of Line 8 Eyewear.
• 2008 Arrival of Line 12, Fine Jewellery.
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• 2009 Publication of the house’s retrospective book by Rizzoli.
• 2010 The house’s first perfume, (untitled), signals the beginning of
Line 3, Fragrances.
• 2012 The ‘Replica’ concept is applied to scents with a collection of
perfumes replicating moments and atmospheres.
• 2014 John Galliano is named Creative Director of Maison Margiela.
• 2015 The first collection designed by John Galliano, an ‘Artisanal’
show, is presented in London.
Key Dates

Key Dates

Key Dates
2006
The ‘Artisanal’ line debuts during Haute - Couture week as a
correspondent member, gaining full membership in 2012.

• 2016 The iconic 5AC bag joins Line 11, Accessories.
2004 The house moves to its current headquarters in Paris’ 11th
Arrondissement, a former convent and industrial design school, whose
unique atmosphere reflects the spirit of Maison Margiela.

2007 Launch of Line 8 Eyewear.

2008 Arrival of Line 12, Fine Jewellery.

2015 The first collection designed by John Galliano, an ‘Artisanal’ sho
2014 John Galliano is named Creative Director of Maison Margiela.
is presented in London.

Philosophy

For John Galliano, the idea of layering and cross-pollination also occurs between the collections themselves, with the ‘Artisanal’ range
functioning as the summit of a creative pyramid. Details from each
‘Artisanal’ collection function as an inspiration for ready-to-wear in
a fluid design process which showcases the idea of a shared spirit.
For
John
Galliano,
the idea
of layering
and cross-pollination
also
occurs
John
Galliano’s
arrival
at Maison
Margiela
has also heralded
a focus
between
the
collections
themselves,
with
the
‘Artisanal’
range
functioning
on the desirability of the designs themselves, as well as a sense of
as
the summitand
of a creative
pyramid.
Details
from
eachof
‘Artisanal’
story-telling
femininity
essential
to his
vision
fashion.collection
Within
function
as
an
inspiration
for
ready-to-wear
in
a
fluid
design
process
which
this vibrant approach, elements of the house’s historic codes
appear,
showcases
thecentral
idea ofidea
a shared
spirit. Johnand
Galliano’s
Maison
whether the
of trompe-l’oeil
illusion,arrival
or theaticonic
Margiela
has also
heralded
a focus on
the desirability
of thetodesigns
Tabi split-toe
boot.
This permanent
hommage
with regard
Marthemselves,
as
well
as
a
sense
of
story-telling
and
femininity
essential
tin Margiela’s original philosophy is essential to the existence of theto
his vision of fashion. Within this
vibrant
approach, elements of the house’s
Maison
itself.
historic codes appear, whether the central idea of trompe-l’œil and illusion,
or the iconic Tabi split-toe boot. This permanent hommage with regard to
Martin Margiela’s original philosophy is essential to the existence of the
Maison itself.

Philosophy
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At Maison Margiela the idea of a collective « we » overrides any sense of the individual. John Galliano himself has chosen to forego his
legendary finale bows as a hommage to this focus on the creative
community. This sense of discretion is translated into the absence of
any obvious logo or trademark, replaced by the understated presence of four stitches as a simple signature on every garment. The idea
of transformation and reinterpretation is key, whether in the ‘ArtisaTheline
colour
acts of
as breathing
the page new
on which
the
Maisongarments,
Margiela
nal’
withwhite
its notion
life into
existing
creativity
is written,
collections
with
its simplicity
objects
and
fabrics, marking
or in John
Galliano’s
leading
conceptasofwell
theas«
its status asofathe
benchmark
forthe
the
passing of discreet
time. Creations
reflect
anonymity
lining », as
traditionally
inner layer
bethis idea of layering
between
pastfocus
and present,
perfectly showcased
comes
a central
of a design.
in the new 5AC bag with its combination of traditional savoir-faire and
The
colour white
acts
the page
on again
whichthe
the
Maison
Margiela
contemporary
name
andasconcept.
Here
lining
reveals
itself
creativity is written, marking
with its simplicity as well as
as acollections
key feature.
its status as a benchmark for the passing of time. Creations reflect
this idea of layering between past and present, perfectly showcased
in the new 5AC bag with its combination of traditional savoir-faire
and contemporary name and concept. Here again the lining reveals
itself as a key feature.

The four white stitches
One of the most distinctive codes of Maison Margiela, initially used to make the label sewn inside
disposable and now a true signature of the brand

The four white stitches

‘Replica’

One of the most distinctive codes of Maison Margiela, initially used
to make the label sewn inside disposable and now a true signature
of the brand

Pieces that have already stood the test of time are sourced and
brought back from all over the world, and then faithfully reproduced
in a capsule collection.

Codes

The blouse blanche

The Lining
A leading concept developed by John Galliano, the « anonymity of
the lining » sees the traditionally discreet inner layer becoming a
central focus of a design
The blouse blanche
A symbol of unity within the Maison ; erases hierarchy and nods to
the haute couture ateliers of the past.

.47

.46

A symbol of unity within the Maison ; erases hierarchy and nods to the haute couture ateliers of the
past.

JAZZ CLUB
The setting is a jazz club in Brooklyn, frequented from generation to generation.
An anthology of classic notes and coppery tones, between deep armchairs and
a handful of bar stools. Subdued lighting relects against a piano stained with
overlowing cocktails, transporting liquor-infused notes. “What an incredible

SOAP IN FLOWPACK
Jazz Club
30 gr / 1,05 oz
50 gr / 1,76 oz

presence these New York jazz clubs have! Melting pots of masculine scents, as
exhilarating as the aroma of cigars, leather, whisky and rum… To illustrate this
ambiance, I used a rum cocktail, vetiver, tobacco leaves and a vanilla pod” says
Aliénor Massenet, a perfumer-designer at IFF, who created the first masculine
‘Replica’ fragrance. ‘Jazz Club’ is woody, oriental, sweet and intoxicating. A rich
score, with a fresh vibrato at the start and a trio of pink peppercorns, citrus and
neroli. Its rum notes play with orange and bitter orange, enriched with sage. A
balmy base scent, styrax is added to vanilla, tonka bean, vetiver, and tobacco
leaves, lending an overall melody of leather and liquor.
TOP NOTES: Pink pepper, Primofiore lemon, Neroli oil
MIDDLE NOTES: Rum absolute, Clary sage oil, Java vetiver oil
BASE NOTES: Tobacco leaf absolute, Vanilla bean, Styrax resin

SHAMPOO
Jazz Club

BODY CREAM
Jazz Club

40 ml / 1,35 fl. oz
70 ml / 2,36 fl. oz

40 ml / 1,35 fl. oz
70 ml / 2,36 fl. oz

40 ml / 1,35 fl. oz
70 ml / 2,36 fl. oz

CONDITIONER
Jazz Club

BATH SALTS
Jazz Club

REFRESHING TOWEL
Jazz Club

40 ml / 1,35 fl. oz
70 ml / 2,36 fl. oz

60 gr / 2,11 oz
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SHOWER GEL
Jazz Club

SHOWER GEL
Jazz Club

SHAMPOO
Jazz Club

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
120 ml / 4 fl. oz

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
120 ml / 4 fl. oz

BODY CREAM
Jazz Club

CONDITIONER
Jazz Club

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
120 ml / 4 fl. oz

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
120 ml / 4 fl. oz

BATH OIL IN BOX
Jazz Club
100 ml / 3,4 fl. oz

LAZY SUNDAY MORNING
Silky-smooth skin, crumpled linen sheets and the reassuring scent of fresh laundry.
“In the beginning, there was colour: white - luminous, virginal, immaculate. With
‘Lazy Sunday Morning’, time stands still, leaving only memories and sensations. A
heavy, enveloping loral fragrance, with notes of lily of the valley and patchouli in
its purest form, melt together into a white abyss. A festival of white and creamy
musk, lifted by an aldehyde note boosting the sensation of freshly washed
laundry, dried-out in the blazing sunshine.
TOP NOTES: Aldehydes, Pear Agreement, Hugger agreement

SHOWER GEL
Lazy Sunday Morning,
Tea Escape, Funfair Evening

SHAMPOO
Lazy Sunday Morning,
Tea Escape, Funfair Evening

BODY CREAM
Lazy Sunday Morning,
Tea Escape, Funfair Evening

40 ml / 1,35 fl. oz
70 ml / 2,36 fl. oz

40 ml / 1,35 fl. oz
70 ml / 2,36 fl. oz

40 ml / 1,35 fl. oz
70 ml / 2,36 fl. oz

CONDITIONER
Lazy Sunday Morning,
Tea Escape, Funfair Evening

SHOWER GEL
Lazy Sunday Morning,
Tea Escape, Funfair Evening

SHAMPOO
Lazy Sunday Morning,
Tea Escape, Funfair Evening

40 ml / 1,35 fl. oz
70 ml / 2,36 fl. oz

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
120 ml / 4 fl. oz

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
120 ml / 4 fl. oz

BODY CREAM
Lazy Sunday Morning,
Tea Escape, Funfair Evening

CONDITIONER
Lazy Sunday Morning,
Tea Escape, Funfair Evening

SOAP IN FLOWPACK
Lazy Sunday Morning,
Tea Escape, Funfair Evening

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
120 ml / 4 fl. oz

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
120 ml / 4 fl. oz

30 gr / 1,05 oz
50 gr / 1,76 oz

MIDDLE NOTES: Iris Agreement, Absolutely pink, Orange flower arrangement
BASE NOTES: White moss agreement, Indonesian patchouli oil,
Absolute of ambretta seeds

TEA ESCAPE
The city bustles, noisy and frenetic. At the heart of this infernal chaos lies a
silent alcove. The light silk of a blouse, tatami mats, a veil of steam, the clinking
of a Japanese tea service. ‘Tea Escape’ echoes a secular Japanese tradition.
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‘Tea Escape’ is a perfume of contrasts; it balances the duality between crisp,
intoxicating notes of green tea and the enveloping notes of pued rice.” By
launting both its fresh and gourmand facets, Tea Escape proposes a resolutely
modern approach to this ancient ingredient.
TOP NOTES: Essence of bergamot, Mint, pink pepper
MIDDLE NOTES: Absolute of jasmine Sambac, Ottoman flower, Green tea
BASE NOTES: Absolute mate, Puffed rice, Milk Agreement

FUNFAIR EVENING
In the mild nighttime air you hear the sound of laughter and playful melodies.
Darkness is interrupted by colored neon glows; the color reigns vibrant and explosive.
A scent of sweets fills the air. From the first breath, you will experience the festive
atmosphere of the fair.
TOP NOTES: Petit grain, Caramel apple, Pear ester, Star anise, Neroli
MIDDLE NOTES: Pink Infusion of Morocco, Tuberous,
Infusion of orange flower in Egypt
BASE NOTES: Ambrox, White musk, Vanilla of Tahiti, Caramel

Lazy Sunday Morning

Tea Escape

Funfair Evening
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NICOLA TRUSSARDI
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“I’ve studied, I’ve travelled the
world, but the most important
things I’ve learned are in Italy
making the round of workshops
with my grandfather Dante.
When it comes to leather,
he was a real artist. He could
sense quality.”

THE CONTEMPORARY ITALIAN LIFESTYLE BRAND

In the 1960s Nicola Trussardi, Dante’s grandson, took over,
with a vision to create Italy’s first lifestyle brand. The company
rapidly extended its product offering, bringing suitcases,
handbags, and homeware to market.
Innovations in product and business were part of the DNA of
the brand. In 1984 in Piazza Duomo, Trussardi was the first
brand to open a fashion show to the public. The tradition
continued, with unique public spaces being used to stage the
show, from Milan Central Station to the Palazzo Della Borsa,
forging a unique collection with the Milanese public.
The 80s saw Trussardi launch ready-to-wear, while collaborating
with some of the most prestigious Italian firms, from Alitalia to
Garelli, from Agusta to Alfa Romeo, to cement their reputation
as the definitive expression of Italian style.
Constant innovation in fabric and techniques kept the firm at
the centre of contemporary Italian design and fashion.

It’s tradition of craft technique brought treatments to leather to
achieve a signature softness and make it unmistakably
Trussardi. Cultural collaborations followed, in theatre and the
arts, participating in the staging of events at Verona Arena,
Castello Sforzesco and many more.
Meanwhile, the brand continued an onward global expansion
into emerging markets in Eastern Europe, Asia and the Middle
East.
Innovation in retail has continued to define the brand; the T
Store concept was launched in the 1990s, combining different
offerings from the Trussardi world in one place.
Advertising campaigns promoted the Trussardi style around the
world thanks to collaborations with the worlds best
photographers, including Richard Avedon, Mario Testino, Michel
Comte and Steven Klein.
Trussardi Alla Scala was another first flagship building in the
fashion world that hosts not only showrooms and boutiques but
a Michelin-starred restaurant; just one more facet of Trussardi,
the original Italian lifestyle brand.
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The story of Trussardi, is a story of innovation, exploration, and
of pushing boundaries, bringing a comprehensive vision of
Italian style to a global market. The story begins in 1911 in
Bergamo, when Dante Trussardi started a luxury glove
business. The company rapidly became one of the most highly
regarded in the world, supplying the British Royal Family.

The Trussardi Group maintains the values of a family business;
uniquely Milanese, and traditionally made, but looking to the
future, focusing on bringing Contemporary Italian style to a
global audience. Today, the group is building on the immense
heritage of the brand, and its DNA as an innovator, to bring a
fresh and contemporary approach to Italian style, with multiple
entry points.
It continues to expand its global footprint, reflecting the
continued desirability for Italian style and lifestyle.
The fourth generation of the family leads the company, with
Tomaso Trussardi as CEO, and Gaia Trussardi as Creative
Director.
“Trussardi boasts a great tradition we want to preserve, even as
we innovate for the future. Creating a bond between the past
and the future, between ready-to-wear and accessories, is crucial
to brand growth and image in an increasingly competitive and
digitized world,” says Tomaso.
Gaia Trussardi echoes this sentiment’ “Trussardi has always been
a brand of breath, with a desirability and clear identity, so my
goal is to renew the brand, while respecting that heritage, and
remaining modern, contemporary and forward looking.”
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TRUSSARDI TODAY

MY LAND
The strength and elegance of woody notes, together with the timeless sensuality
of leather notes, create an unprecedented perfume, a new, classic-modern
fougère. A sparkly, vibrant blend of Bergamot and Green Mandarin. Timeless
Italian elegance. Refined Lavender interlaced with Violet Flowers, challenged by
an unexpected note of Calone. An original manly signature… Intense woody notes
merge into a sensual Leather accord. Trussardi MY LAND is a work of art made
with high-quality raw materials and embodies Trussardi’s eternal Italian elegance.

PLEAT WRAPPED SOAP
My Land

PLEAT WRAPPED SOAP
My Land

25 gr / 0,88 oz

45 gr / 1,58 oz
75 gr / 2,64 oz

VIBRANT ITALIAN ELEGANCE: Bergamot, Green Mandarin
REFINED AND UNIQUE VIRILITY: Lavender, Calone, Violet Flowers
INTENSE AND TIMELESS SENSUALITY: Cashmeran, Vetiver, Leather, Tonka Bean

BATH SALTS
My Land

PERFUME
My Land

4 jar 8 ml / 0,3 fl.oz:
Lip Balm, Hand Cream,
Night Cream, Day Cream

60 gr / 2,11 oz

15 ml / 0,5 fl. oz

.61

.60

CREAM KIT BOX
My Land

SHOWER GEL
My Land

SHAMPOO
My Land

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

GIFT BOX
My Land
4 Tubes 30 ml / 1 fl.oz:
Shower gel, Shampoo,
Conditioner, Body lotion,
2 Soap 25 gr / 0,88 oz

HAND SOAP, HAND & BODY CREAM
SHOWER GEL, SHAMPOO,
CONDITIONER
My Land
300 ml/ 10,14 fl.oz
BODY LOTION
My Land

CONDITIONER
My Land

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

Hand soap
Shower gel
Shampoo
Conditioner
Hand & Body Cream
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WHITE

Refined elegance for the new Trussardi Black. The head note is striking. The all-Italian

From purity to passion, Trussardi White holds the essence of precious white. Trussardi

Lemon and Bergamot accord blend with Galbanum, leads to a heart of Violet Leaves

White immediately releases a fruity bright aura stemming from the sparkling,

and Geranium. At the same time, Clary Sage adds refinement, further enhanced by

citrus note of Yuzu and of the slightly bitter Cedrat. In the heart, the delicate and

the luxurious Leather accord and the Patchouli texture. This noble accord gives off

sunny character of Orange Blossoms blend in with the elegance of Jasmine Tea.

personality and warmth. The exquisite quality of raw materials (an OrPur speciality –

On the base, the intense woody nuances turn Trussardi White into a seductive

natural) adds a feeling of self-confidence. The fragrance is outstanding, just like the

and irresistible perfume. The sensual caress of the charming White Patchouli, the

name Trussardi. Trussardi Black is a virile and contemporary fragrance, to wear as a

intensity of the Cedarwood and the creaminess of Sandal create a surprising texture

second skin. It is the real quintessence of refined manliness.

effect. A seductive touch enriched by the warm and golden Vanilla.

FRESH ITALIAN ELEGANCE: Italian Lemon, Bergamot, Galbanum, Nutmeg

BRIGHT FRUITY AURA: Yuzu, Cedrat, Water Fruits

REFINED VIRILITY: Clary Sage, Geranium, Violet Leaves

BLOOMING FLORAL FEMININITY: Orange Blossom, Jasmine Tea, Nymphea

STRENGTH AND SENSUALITY: Patchouli, Moss Accord, Leather Accord

SENSUAL WOODY TEXTURE: White Patchouli, Cedarwood, Sandalwood, Vanilla

SHOWER GEL
Black

SHAMPOO
Black

SHOWER GEL
White

SHAMPOO
White

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

BODY LOTION
Black

CONDITIONER
Black

BODY LOTION
White

CONDITIONER
White

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

PLEAT WRAPPED SOAP
Black

PLEAT WRAPPED SOAP
White

45 gr / 1,58 oz
75 gr / 2,64 oz

45 gr / 1,58 oz
75 gr / 2,64 oz
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BLACK
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BEAUTY &
SKINCARE
_
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THE COMPANY’S DNA
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FAMILY PASSION
Since its inception, the Fisas family has brought its passion to the forefront of day to day business,
developing an independent, dynamic and agile business model that allows the company to
respond quickly to market and customer demands.

ENDURING INNOVATION
Natura Bissé don’t just use science, but develops it. As a vast contributor to the advancement
of skincare technology, and through extensive RD+i, Natura Bissé is a recognized leader in
developing trend-setting products and techniques.

EFFICACY & QUALITY
The company’s mission is simple – to use its intrinsic forward-thinking creativity to develop
effective skincare, which provide real and visible results, through the use of avant-garde
technologies and superior quality ingredients.

FULL CIRCLE SOLUTION
Masters in both the worlds of retail and spa, Natura Bissé provides a comprehensive solution
for its partners. From targeted spa treatments to on-going at home maintenance, the company
knows how to treat the skin, and knows how to effectively sell its products.

LIMITLESS MENU POSSIBILITIES
From skincare to massage, to hydrotherapy and beyond, Natura Bissé has products to cover the
full scope of treatment modalities, providing limitless possibilities when it comes to designing
menu services.

PREMIUM WORLDWIDE PRESENCE
From the beginning, the firm had the daring vision of internationalization. Today, Natura Bissé
products are sold in over 36 countries around the globe, and present in many prestigious retail
and spa windows of the world.

INTERNATIONAL RECOGNITION
From celebrities and make-up artists to media and business institutions, Natura Bissé is coveted
by many and awarded by the best. Personal quotes and editorials accolade its advanced
concepts and products, while write-ups and case studies praise its strategic business model.

CORPORATE SOCIAL RESPONSIBILITY
The company believes in the importance and commitment to charity work. As a result, each year
Natura Bissé donates 0.7% of its revenue to fund charitable organizations, with an emphasis on
programs that help poverty-stricken women develop skills that will allow them to become more
self-sufficient.

For more information: www.naturabisse.com
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ORANGE AND TANGERINE

ROSEMARY AND WHITE TEA

A delicious selection of citrus products that infuse the skin with the firming,

A collection of aromatic products with excellent antioxidant and anti-

protective and restorative properties of vitamin C. The sweet, fresh aromatic

inflammatory properties for the skin. White tea extract cares for the skin

nuances of orange and tangerine amplify the feeling of vitality and well-being.

with great delicacy while Rosemary extract stimulates the senses, providing
immediate well-being.The perfect combination of Asian excellence and
Mediterranean grandeur.

SHAMPOO
Orange and Tangerine

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

BATH FOAM
Rosemary & White Tea

SHAMPOO
Rosemary & White Tea

BODY BALM
Rosemary & White Tea

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

BODY BALM
Orange and Tangerine

CONDITIONER
Orange and Tangerine

CONDITIONER
Rosemary & White Tea

PLEAT WRAPPED SOAP
Rosemary & White Tea

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

45 gr / 1,58 oz
75 gr / 2,64 oz

BOXED SOAP
Orange and Tangerine

BATH SALTS
Orange and Tangerine

30 gr / 1,05 oz
50 gr / 1,76 oz
100 gr / 3,52 oz

60 gr / 2,11 oz
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BATH FOAM
Orange and Tangerine

CAP WITH
LOGO ENGRAVED

BATH FOAM
Rosemary & White Tea

SHAMPOO
Rosemary & White Tea

BODY BALM
Rosemary & White Tea

CONDITIONER
Rosemary & White Tea

40 ml / 1,35 fl. oz
60 ml / 2 fl. oz

40 ml / 1,35 fl. oz
60 ml / 2 fl. oz

40 ml / 1,35 fl. oz
60 ml / 2 fl. oz

40 ml / 1,35 fl. oz
60 ml / 2 fl. oz
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PETITGRAIN

RUM, PEPPERMINT, VITAMIN B5, CILANTRO

A traditional, old-world distillation of an orange tree, petitgrain is a woody citrus

Peppermint, Rum, Vitamin B5 and Cilantro are natural perfumes, provided with a

favored by perfumers for its complexity. Our petitgrain eau de toilette plays up

single note. They are used for their specific therapeutic properties. Peppermint

its sensual side, pairing the sparkling citrus with blooming florals, soft woods and

is well known for its natural purifying and stimulating effect on the scalp, as well

a touch of warm musk. Highly aromatic, the fragrance embodies a sultry balance

as for being detergent and antibacterial. Mint is used for its holistic benefits.

that’s both modern and sophisticated.

Rum Bay updates its traditonal, pharmaceutical origin among the perfumes: it
has been a pillar in those environments for centuries. By using it, the modern

TOP NOTES: bergamot, neroli and lemon petitgrain.

pharmacist mixes tradition and modernity.

MIDDLE NOTES: lavender, cardamom, orange flower and orris.

BODY WASH
Petitgrain

SHAMPOO
Petitgrain

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz

BODY MOISTURIZER
Petitgrain

CONDITIONER
Petitgrain

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz

SOAP IN FLOWPACK
Petitgrain
30 gr / 1,05 oz

BODY WASH
Rum

BODY MOISTURIZER
Vitamin b5

SHAMPOO
Peppermint

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
70 ml / 2,36 fl. oz

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
70 ml / 2,36 fl. oz

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
70 ml / 2,36 fl. oz

CONDITIONER
Cilantro

BODY WASH
Rum

SHAMPOO
Peppermint

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
70 ml / 2,36 fl. oz

40 ml / 1,35 fl. oz
60 ml / 2 fl. oz

40 ml / 1,35 fl. oz
60 ml / 2 fl. oz

BODY MOISTURIZER
Vitamin b5

HAIR CONDITIONER
Cilantro

BOXED SOAP
Rum

40 ml / 1,35 fl. oz
60 ml / 2 fl. oz

40 ml / 1,35 fl. oz
60 ml / 2 fl. oz

30 gr / 1,05 oz
50 gr / 1,75 oz
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BASE NOTES: orcanox, patchouli, vetiver, tonka beans and musk.

AMENITIES TRAY
cm 25 x 15 x 0,3 h / 9,84” x 5,91” x 0,11” h

LIP BALM

4 Tubes 8 ml / 0,3 fl.oz:
Lip Balm, Hand Cream,
Night Cream, Day Cream

8 ml / 0,3 fl. oz

BATH SALTS
Vitamin b5
40 gr / 1,4 oz

Hand wash Rum
Body wash Rum
Shampoo Peppermint
Hair conditioner Cilantro
Hand & Body Cream Vitamin b5
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BODY WASH, SHAMPOO, HAIR CONDITIONER,
BODY MOISTURIZER, HAND WASH
236 ml / 8 fl. oz

GLOBETROTTER KIT BOX

BOXED CANDLE
260 gr / 9 oz

BOXED CANDLE
260 gr / 9 oz

BOXED CANDLE
260 gr / 9 oz

Vetiver

Neroli

Dark rum

BOXED CANDLE
260 gr / 9 oz

BOXED CANDLE
260 gr / 9 oz

BOXED CANDLE
260 gr / 9 oz

Otto

Cannabis

Mojito

COSMETIC GIFT BOX
4 Bottles 40 ml / 1,35 fl.oz:
Body wash, Shampoo,
Hair conditioner, Body moisturizer,
1 Soap in box 50 gr / 1,76 oz
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Grown Alchemist efficacious formulas comprise of scientifically advanced natural cell communicating ingredients
including Neuro–Peptides, Tetra–Peptides, Tocotrienols, and advanced Hygroscopic actives that regenerate beauty with
superior results. Their scientifically innovative formulas address these negative influences, changing the way the body
repairs and regenerates the skin. These powerful cosmeceuticals promote cellular renewal and repair, cleansing and
detoxing, releasing visual vibrancy and health to your skin. Their understanding of cellular renewal and nutrient metabolisation as well as the protection of your health represents a new evolution of capable healthy skincare.
It was Grown Alchemist’s focus and research discovering cell health that led them to develop their unique skincare system:
Cleanse — Detox — Activate. Fit healthy cells function at a greater level and empower the skin to perform more effectively,
even when up against the stress of day-to-day exposure and lifestyle. Given the cells are the foundation of all structure
within the body healthy cells increase the skin’s ability for self-repair — which will ultimately lead to the best results.
The Grown Alchemist healthy philosophy is behind every product and their formulations are Cosmos approved and
certified by the ACO [Australian Certified Organic]. Grown Alchemist does not test their products and ingredients on
animals. Product packaging is made from glass and hardened premium PET plastic, one of the world’s most recycled
materials and also the most non leaching and inert. This type of packaging ensures the product remains as healthy
and powerful as the day it was created.
The brothers, who had for many years developed products for other brands, decided to create their own skincare range
with a mandate of using only healthy efficacious ingredients. For more than a decade prior to launch, their research took
them around the globe in search of these efficacious ingredients and superior industry expertise. Grown Alchemist now
proudly boasts a team of cosmetic chemists based in London, Paris and Australia, all relentlessly in the pursuit of perfect
formulas that demonstrate efficacy powerful enough to evolve your beauty by transforming your skin and hair texture
and appearance.
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BEAUTY IS HEALTH.
IMPROVE THE HEALTH
OF YOUR SKIN CELLS
AND YOU WILL OPTIMISE
YOUR SKIN FUNCTION,
CREATING THE
PERFECT ENVIRONMENT
TO RELEASE YOUR
TRUE BEAUTY.

The perfect fusion of advanced natural alchemy and cosmetic science. Grown Alchemist formulations represent the
unique synergy between biology and cosmetic chemistry creating bio–compatible beauty. Their natural active ingredients
have a molecular structure that the body recognises and therefore utalises to greater effect, increasing efficacy and the
anti-aging results. This increased efficacy is a result of their international advancements in natural cosmeceutical research
representing a new generation of skincare, bodycare and haircare formulations.

Amber Collection
Chamomile, Bergamot, Rosewood: sensuous aromatic, refreshing and toning.
Damask rose, Black pepper, Sage: rich nutrient formulation.
Mandarin, Rosemary leaf: moisturizing, nutritious, soothing.
Damask rose, Chamomile, Lavender stem: disentangles, maintains and enhances
shine while noticeably strengthening and protecting.
Geranium leaf, Bergamot, Patchouli: this naturally foaming cleanser gently

CLEANSE
DETOX
ACTIVATE

BODY CLEANSER
Chamomile, Bergamot, Rosewood

SHAMPOO
Damask rose, Black pepper, Sage

BODY CREAM
Mandarin, Rosemary leaf

50 ml / 1,69 fl. oz

50 ml / 1,69 fl. oz

50 ml / 1,69 fl. oz

CONDITIONER
Damask rose, Chamomile, Lavender stem

BODY CLEANSER
Chamomile, Bergamot, Rosewood

SHAMPOO
Damask rose, Black pepper, Sage

50 ml / 1,69 fl. oz

40 ml / 1,35 fl. oz

40 ml / 1,35 fl. oz

BODY CREAM
Mandarin, Rosemary leaf

CONDITIONER
Damask rose, Chamomile, Lavender stem

SOAP IN BOX
Geranium leaf, Bergamot, Patchouli

40 ml / 1,35 fl. oz

40 ml / 1,35 fl. oz

50 gr / 1,76 oz
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removes impurities.
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LAVENDER & PEPPERMINT
A fragrance that evokes a sense of peace, rich in lavender notes and minty freshness,
with a head of fresh citrus (orange) and aromatic peppermint, Dutch lavender and
marjoram, on a floral rose body and a musky base, poudré with tobacco touches.

BATH SALTS
Lavender & Peppermint

CANDLE
Lavender & Peppermint

60 gr / 2,11 oz

60 gr / 2,11 oz

SUN LOTION & AFTER SUN
30 ml / 1 fl. oz
Lavender & Peppermint
Sun Lotion
After Sun

SHAMPOO
Lavender & Peppermint

BODY LOTION
Lavender & Peppermint

40 ml / 1,35 fl. oz
70 ml / 2,36 fl. oz

40 ml / 1,35 fl. oz
70 ml / 2,36 fl. oz

40 ml / 1,35 fl. oz
70 ml / 2,36 fl. oz

CONDITIONER
Lavender & Peppermint

PLEAT WRAPPED SOAP
Lavender & Peppermint

40 ml / 1,35 fl. oz
70 ml / 2,36 fl. oz

25 gr / 0,88 oz
45 gr / 1,58 oz
75 gr / 2,64 oz

GIFT BOX
Lavender & Peppermint
4 Bottles 40 ml / 1,35 fl.oz:
Shower gel, Shampoo,
Conditioner, Body lotion,
2 Soap 25 gr / 0,88 oz
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SHOWER GEL
Lavender & Peppermint

GLOBETROTTER KIT BOX
Lavender & Peppermint
4 Tubes 8 ml / 0,3 fl.oz:
Lip Balm, Hand Cream,
Night Cream, Anti-stress

HAIR & BODY GEL, LIQUID SOAP,
HAND & BODY CREAM
SHOWER GEL, SHAMPOO,
CONDITIONER
Lavender & Peppermint
300 ml/ 10,14 fl.oz

VANITY SET

SHOWER CAP

SHOE SHINE SPONGE

flat rectangular box

flat rectangular box

flat rectangular box

Liquid soap
Shower gel
Shampoo
Conditioner
Hand & Body Cream

AMENITIES TRAY
cm 25 x 15 x 0,3 h / 9,84” x 5,91” x 0,11” h

ELIXIR BLACK PEPPER

A fresh citrus fragrance infused with exotic coriander leaves and lime. This uplifting

A timeless and refined classic fragrance blending rich notes of bourbon, spicy

scent combines citrus and florals, such as lime, lemon, yuzu, white freesia lotus,

black pepper and exotic sandalwood with bottom notes of warm vanilla and musk.

mixed with a base of white musk and vanilla powder.

This sophisticated scent is both luxurious and smooth.

BATH FOAM & SHAMPOO
Lime & Coriander

BODY WASH
Lime & Coriander

SHAMPOO
Lime & Coriander

32 ml / 1,08 fl. oz
40 ml / 1,35 fl. oz
60 ml / 2 fl. oz

32 ml / 1,08 fl. oz
40 ml / 1,35 fl. oz
60 ml / 2 fl. oz

32 ml / 1,08 fl. oz
40 ml / 1,35 fl. oz
60 ml / 2 fl. oz

BODY LOTION
Lime & Coriander

CONDITIONER
Lime & Coriander

PLEAT WRAPPED SOAP
Lime & Coriander

32 ml / 1,08 fl. oz
40 ml / 1,35 fl. oz
60 ml / 2 fl. oz

32 ml / 1,08 fl. oz
40 ml / 1,35 fl. oz
60 ml / 2 fl. oz

20 gr / 0,70 oz
45 gr / 1,58 oz

VANITY SET

SHOWER CAP

SHOE SPONGE

flat rectangular box

flat rectangular box

flat rectangular box

BODY WASH
Elixir Black Pepper

SHAMPOO
Elixir Black Pepper

CONDITIONER
Elixir Black Pepper

60 ml / 2 fl. oz

60 ml / 2 fl. oz

60 ml / 2 fl. oz

BODY CREAM
Elixir Black Pepper

BODY WASH
Elixir Black Pepper

SHAMPOO
Elixir Black Pepper

60 ml / 2 fl. oz

150 ml / 5 fl. oz

150 ml / 5 fl. oz

CONDITIONER
Elixir Black Pepper

BODY CREAM
Elixir Black Pepper

PLEAT WRAPPED SOAP
Elixir Black Pepper

150 ml / 5 fl. oz

150 ml / 5 fl. oz

45 gr / 1,58 oz
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LIME & CORIANDER

HAND & BODY WASH, BODY WASH,
SHAMPOO, CONDITIONER,
HAND & BODY LOTION
Lime & Coriander
500 ml/ 16,9 fl.oz
Hand & Body Wash
Body Wash
Shampoo
Conditioner
Hand & Body Lotion
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ZENOLOGY
CARE & CONSIDER

ZENOLOGY.COM

is a fragrance driven indie lifestyle company
committed to bringing hotel luxury home,
making sensible, luxurious, quality beauty
and lifestyle products that nourish the skin,
restore the body, glam up an interior or
yourself, all with care for the environment.
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P H I LO SO P H Y
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F O U ND E R

JEROEN
OUDE SOGTOEN
Founder and Creative Director of ZENOLOGY. He studied Fashion Design
at the Amsterdam Fashion Institute (AMFI) and worked for 10 years as
a Fashion Designer. He changed focus from fashion to interior design
and created alongside field specialists, the concept for a boutique hotel
in Amsterdam. Whilst creating an amenity line for this boutique hotel he
started his own brand ZENOLOGY.

powered by nature
I NGRE DI E N T S

sees itself as a company with a
green spirit. When and where improvements
can be made we will. Time has come to
educate ourselves and our children about
taking care of our environment. Each of us
can make a difference by using products
that do not contain skin- or environmentally
unfriendly ingredients. Step by step, we will
follow developments into the green field.
ZENOLOGY combines design and quality.
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Most ingredients are from renewable
sources and represent the fusion of active
botanicals and the power of vitamins. The
products do not contain environmental and
skin unfriendly ingredients, neither do the
formulas present allergenic nor artifficial
colours.
ZENOLOGY

POWE RE D B Y
N ATU R E

CAMELLIA SINENSIS/BLACK TEA
Black Tea, made from leaves of the Camellia Sinensis. Harvested for its strongly
aromatic leaves, black tea is known for its stimulating virtues, and sends out a
comforting woody vapour.
NOTES: Bergamot, Nutmeg, Pepper, Black Tea, Clairy, Sage, Bois de Gaiac

CLEANSING BODY WASH
Camellia Sinensis/Black Tea

NOURISHING SHAMPOO
Camellia Sinensis/Black Tea

HYDRATING HAND AND BODY BALM
Camellia Sinensis/Black Tea

40 ml / 1,35 fl. oz
70 ml / 2,36 fl. oz

40 ml / 1,35 fl. oz
70 ml / 2,36 fl. oz

40 ml / 1,35 fl. oz
70 ml / 2,36 fl. oz

PLEAT WRAPPED SOAP
Fresh Mint Sage Basil

TRAVEL ESSENTIALS KIT
Camellia Sinensis/Black Tea

20 gr / 0,7 oz

4 Bottles 40 ml / 1,35 fl.oz:
Cleansing Body Wash,
Nourishing Shampoo,
Hydrating Hand and Body Balm,
Vitalising Conditioner
2 Soap 20 gr / 0,7 oz

CLEANSING HAND WASH,
HYDRATING HAND AND BODY BALM,
CLEANSING BODY WASH,
NOURISHING SHAMPOO,
VITALISING CONDITIONER
Camellia Sinensis/Black Tea
500 ml / 16,91 fl.oz
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1000 ml / 33,81 fl.oz
Cleansing Hand Wash
Hydrating Hand and Body Balm
Cleansing Body Wash
Nourishing Shampoo
Vitalising Conditioner

VITALISING CONDITIONER
Camellia Sinensis/Black Tea

CLEANSING BODY WASH
Camellia Sinensis/Black Tea

NOURISHING SHAMPOO
Camellia Sinensis/Black Tea

40 ml / 1,35 fl. oz
70 ml / 2,36 fl. oz

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz

HYDRATING HAND AND BODY BALM
Camellia Sinensis/Black Tea

VITALISING CONDITIONER
Camellia Sinensis/Black Tea

SOAP IN FLOWPACK
Camellia Sinensis/Black Tea

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz

25 gr / 0,88 oz
50 gr / 1,76 oz

AMBIANCE SPRAY
50 ml/ 1,69 fl.oz

AMBIANCE TRIGGER
1000 ml/ 33,81 fl.oz

Camellia Sinensis/Black Tea
Ebenus/Ebony
Gossypium/Cotton Flower

Camellia Sinensis/Black Tea
Ebenus/Ebony
Gossypium/Cotton Flower
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Cleansing Hand Wash
Hydrating Hand and Body Balm
Cleansing Body Wash
Nourishing Shampoo
Vitalising Conditioner
single support in black stainless steel
two bottle support in black stainless steel

FYCUS SYCOMORUS/SYCAMORE FIG

CITRUS NOBILIS/MANDARIN GREEN TEA

Sophisticated and fruity, reminiscent of a fresh fig ripened in the warm African

Like freshly steeped spiced green tea with mandarin zest, this hesperidic note,

sun. All elements of the fig tree: The freshness of the leaves-sap, the warmth of

juicy and sparkling, adds a lovely counterpoint to the subtle warmth of the green

the wood and the sensuality of the ripe fruit all blended in one harmony.

tea. Mandarin and green tea: to evoke freshness and vitality.

NOTES: Violette, White Flowers, Coconut, Fig, Cedarwood,

NOTES: Orange, Mandarin, Green Lemon, Sage, Violet, White Flowers,

Tea and Precious Woods

Cedarwood, Tea, Nutmeg

NOURISHING SHAMPOO
Fycus Sycomorus/Sycamore Fig

CLEANSING BODY WASH
Citrus Nobilis/Mandarin Green Tea

NOURISHING SHAMPOO
Citrus Nobilis/Mandarin Green Tea

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz

HYDRATING HAND AND BODY BALM
Fycus Sycomorus/Sycamore Fig

VITALISING CONDITIONER
Fycus Sycomorus/Sycamore Fig

HYDRATING HAND AND BODY BALM
Citrus Nobilis/Mandarin Green Tea

VITALISING CONDITIONER
Citrus Nobilis/Mandarin Green Tea

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz

SOAP IN FLOWPACK
Fycus Sycomorus/Sycamore Fig

PLEAT WRAPPED SOAP
Fresh Mint Sage Basil

SOAP IN FLOWPACK
Citrus Nobilis/Mandarin Green Tea

PLEAT WRAPPED SOAP
Fresh Mint Sage Basil

25 gr / 0,88 oz
50 gr / 1,76 oz

20 gr / 0,70 oz

25 gr / 0,88 oz
50 gr / 1,76 oz

20 gr / 0,70 oz
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CLEANSING BODY WASH
Fycus Sycomorus/Sycamore Fig
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www.davines.com
www.facebook.com/davinesofficial
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MOMO

NATURALTECH WELL-BEING

Fragrance with Yellow Melon extract

Fragrance with Echinacea Phytoceuticals

Extract of Yellow Paceco Cartucciaru Melon:

It is a genus of herbaceous flowering plants in the daisy family, Asteraceae.

rich in water, vitamins and mineral salts, it gives lengthy hydration.

The nine species it contains are commonly called purple coneflowers. They are
endemic to eastern and central North America, where they are found growing

The scent that characterizes the MOMO family has a fruity and green note.

in moist to dry prairies and open wooded areas: it is strongly rich in vitamin C
and has a strong antiodidant action.

SHAMPOO
Momo

50 ml / 1,69 fl. oz
90 ml / 3,04 fl. oz

50 ml / 1,69 fl. oz
90 ml / 3,04 fl. oz

BATH FOAM
Naturaltech

SHAMPOO
Naturaltech

55 ml / 1,85 fl. oz

55 ml / 1,85 fl. oz

40 ml / 1,35 fl. oz
100 ml / 3,38 fl. oz

40 ml / 1,35 fl. oz
100 ml / 3,38 fl. oz

BODY LOTION
Naturaltech

CONDITIONER
Naturaltech

55 ml / 1,85 fl. oz

55 ml / 1,85 fl. oz

40 ml / 1,35 fl. oz
100 ml / 3,38 fl. oz

40 ml / 1,35 fl. oz
100 ml / 3,38 fl. oz
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BATH FOAM
Momo

BODY LOTION
Momo

CONDITIONER
Momo

50 ml / 1,69 fl. oz
90 ml / 3,04 fl. oz

50 ml / 1,69 fl. oz
90 ml / 3,04 fl. oz

SOAP IN FLOWPACK
Momo

PLEAT WRAPPED SOAP WITH LABEL
Momo

SOAP IN FLOWPACK
Naturaltech

30 gr / 1,05 oz

40 gr / 1,40 oz

30 gr / 1,05 oz
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FINE
PERFUMERY
_
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diptyque is open to the world and present across the globe where it distils
its fragrances, subtle blends of refinement and naturalness for which it
alone has the secret.

The 34 boulevard Saint-Germain boutique, Paris 5th in 1961

This is a House of tradition driven by a daring temperament... Scented
candles, fragrance diffusers for the home, eaux de toilette and eaux de
parfum or face and body care products bear witness at all times to the
extreme importance accorded to know-how, to the beauty of the gesture
that is the hallmark of luxury craftsmanship. Rituals are dear to the
House, rituals of beauty or the rituals in discovering fragrances all go to
make life more beautiful by endowing every moment of it with meaning.
From ranges to collections, diptyque sculpts its universe into a genuine
art of living that it is happy to share with its connoisseurs around the
world.
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Quintessentially French, both through its origins and through luxury
imbued with elegance of which it is the archetype, diptyque cultivates a
free and eclectic spirit turned towards art as well as nature, innovation
and the wealth of the past.

The 34 boulevard Saint-Germain boutique, Paris 5th today

diptyque, universe

For diptyque, creating fragrances is an art and art is a journey.

diptyque is always in between two worlds, finding its balance between
dreams and reality, free from traditional gender codes or cultural
boundaries, committed to developing connections and blends that
nourish its inspiration.
It is a creator of essences and images where the eye, the hand and the nose
are united to constantly revisit the surprising world of Haute Parfumerie.
diptyque, perfumer & artist
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An imaginary journey of the mind and the senses across olfactory
landscapes, far from the paths that others take, in search of rare raw
materials and unexpected accords. A journey between the past and the
future, between tradition and the avant-garde, toward another place
where history, new ideas and disruption combine.

L'Art du Soin holds a very special place at diptyque.

L'Art du Soin for the body travels from the Mediterranean basin to the
gates of the Orient, while gathering ancestral rituals and rare products.
Gel, milk, ointments and precious oils freely assemble to embrace,
invigorate, soothe and nourish the skin and hair.
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It is a gentle confirmation of the values adopted by the House, this art de
vivre nourished with authenticity and refinement, this demanding
selection of raw materials, this know-how put to the service, as always, of
tireless research.

Byzantine rose, Alexandria orange blossom, Corinth immortal,
Florentine iris... Delicate fragrances, voluptuous textures and innovative
recipes.

ORANGE BLOSSOM [Citrus aurantium or bigaradia] – A tree with, shiny, robust oval
leaves and fragrant white flowers, which are small on the sweet orange tree (Citrus sinensis).

L’ART DU SOIN

PHILOSYKOS

L’Art du Soin is a poetic experience, a sensorial product line designed for the well-

The memory of a Greek summer at Mount Pelion. To get to the sea, there was a

being of both the body and soul.

natural grove of wild fig trees to cross through. The sun at its zenith heated the

The fruity sparkle of bergamot, the tangy zest of green mandarine, and the citrusy,

earth, the dry wind carried the scent of the trees and their fruit. Philosykos is an

honey-kissed taste of neroli... A fabulous fushion of freshness that awakens the

ode to the entire fig tree: the green freshness of the leaves, the density of the

body and stimulates the mind, echoing the invigorating waterfalls of Calabria. The

white wood, the milky flavour of the figs.

bright scent of orange blossoms, like a morning breeze, refreshes sleeping skin,

“Philosykos” means “friend of the fig tree” in Greek. A tree whose leaves and a

leaving it soft and replenished.

few branches brought back in a memory box was the source of inspiration.
Olfactory collection: woody

SHOWER GEL
L’Art du Soin

SHAMPOO
L’Art du Soin

SHOWER GEL
Philosykos

SHAMPOO
Philosykos

50 ml / 1,69 fl. oz
75 ml / 2,53 fl. oz
110 ml / 3,72 fl. oz

50 ml / 1,69 fl. oz
75 ml / 2,53 fl. oz
110 ml / 3,72 fl. oz

50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

BODY LOTION
L’Art du Soin

CONDITIONER
L’Art du Soin

BODY LOTION
Philosykos

CONDITIONER
Philosykos

50 ml / 1,69 fl. oz
75 ml / 2,53 fl. oz
110 ml / 3,72 fl. oz

50 ml / 1,69 fl. oz
75 ml / 2,53 fl. oz
110 ml / 3,72 fl. oz

50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

SOAP IN BOX
L’Art du Soin

SOAP IN BOX
Philosykos

30 gr / 1,05 oz
45 gr / 1,58 oz
75 gr / 2,64 oz

30 gr / 1,05 oz
45 gr / 1,58 oz
75 gr / 2,64 oz
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Raw materials: fig leaves, fig tree sap, fig tree wood, black pepper
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The House of an Artist

“A great fragrance does not smell good,
it does smell beautiful.”
								

Francis Kurkdjian

Instead of settling comfortably into the beginnings of a brilliant career
started with the creation of ”Le Mâle” for Jean Paul Gaultier in 1993, he opened
the pathways to a new vision. He was the first in 2001 to open his bespoke
fragrances atelier, going against the trend of perfume democratization. He has
created gigantic olfactory installations in emblematic spaces, making people
dream with his ephemeral and spectacular perfumed performances. All this,
while continuing to create perfumes for world famous fashion brands and
designers, as fresh as ever.
Maison Francis Kurkdjian was a natural move in 2009, born from the encounter
between Francis Kurkdjian and Marc Chaya, Co-founder and President of the
fragrance house.
Together, they fulfilled their desire for a sensual, generous and multi-facetted
landscape of free expression, creating a new emblem of French know-how and
lifestyle.
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Recognized as one of the world’s most celebrated perfumers, Francis Kurkdjian
has created over the past 20 years more than 40 world famous perfumes for fashion
houses such as Dior, Kenzo, Burberry, Elie Saab, Armani, Narciso Rodriguez…

A high-end fragrance house

Maison Francis Kurkdjian’s unique personality is fostered by the creative power
of a man who has a taste for precision. The Maison is guided by enchanting yet
Maison Francis Kurkdjian opened in 2009. A natural move in an industry that left
precise codes: purity, sophistication, timelessness and the boldness of a classicism
little room for the perfumer. It was precisely something very beautiful that was
reinvented. Designed in the tradition of luxury French perfumery, the Maison Francis
needed to withstand the pressure of the times. The Maison is one of freedom,
Kurkdjian collection advocates nevertheless a contemporary vision of the art of
of a sensual, delicate perfectionism. It is guided by enchanting yet precise codes:
creating and wearing perfume. Francis Kurkdjian creations were sketched like a
purity, sophistication, elegance, timelessness and the boldness of a classicism
fragrance wardrobe, with myriad facets of emotions. A set of sensorial stories, in
reinvented. Its unique personality is fostered by the creative power of a man who has a taste for
which perfume is naturally the hero.
precision.
Over the months, Maison Francis Kurkdjian has developed a high-end global
A complete collection of perfumes, both generous and carnal, was presented at the
network of luxury retailers including counters in emblematic department stores
opening of the Paris boutique, a stone’s throw from the Tuileries Gardens and Place
such as Bergdorf Goodman in New York, Neiman Marcus and Sasks Fith Avenue
Vendôme. Over the months, Maison Francis Kurkdjian has developped a high-end
country wide in the United States, Printemps in Paris, Harvey Nichols and
global network of luxury retailers including counters in emblematic department stores such as
Selfridges in London, Isetan in Tokyo… Eight years later, Maison Francis Kurkdjian
Bergdorf Goodman in New York, Neiman Marcus country wide in the United States, Le Printemps
is now sold in 45 countries and in more than 520 sales points.
in Paris, Harvey Nichols and Selfridges in London, Isetan in Tokyo and Kuala Lupur and Galleria in
Seoul.
As a result, Maison Francis Kurkdjian joined the ranks of the luxury brands carrying
the designer’s name.
Maison Francis Kurkdjian is a house of fragrance, as well as a house of creation.
It surrounds itself with the talent of designers, craftsmen, photographers,
musicians and set designers. Exceptional know-how come together and echo
off each other, gradually writing a number of exceptional human adventures.
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A high-end fragrance house

AQUA CELESTIA
Aqua Celestia forms a seamless bond between the blue of the sky and the blue
of the sea, forging a path toward absolute serenity. An emotional journey lulled
by the harmony of the senses and the mind. Aqua Celestia, a heavenly freshness.
Family: Musky, floral, citrus
TOP NOTES: Lime from Mexico, Mitcham Mint
MIDDLE NOTES: Blackcurrant bud absolute, Mimosa from Provence absolute
BASE NOTES: Musky accords

SHAMPOO
Aqua Celestia

40 ml / 1,35 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

40 ml / 1,35 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

details: gold engraving cap

details: gold engraving cap

BODY CREAM
Aqua Celestia

CONDITIONER
Aqua Celestia

40 ml / 1,35 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

40 ml / 1,35 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

details: gold engraving cap

details: gold engraving cap
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SHOWER CREAM
Aqua Celestia

PLEAT WRAPPED SOAP
Aqua Celestia
45 gr / 1,58 oz
75 gr / 2,64 oz

CAP WITH
LOGO ENGRAVED

AQUA UNIVERSALIS
Simply fresh and light, Aqua Universalis bridges the gap between skin and
clothing. A fragrance for all and all things. Its cheerful, radiant trail conveys the
art of perfume and the art of living in equal measure. Aqua Universalis, the aura
of freshness. Family: Musky, floral, citrus
TOP NOTES: Lemon from Sicily, Bergamot from Calabria
MIDDLE NOTES: White bouquet, Lily of the Valley, sweet mock orange
BASE NOTES: Light and musky woods

BATH SALTS
Aqua Universalis

CANDLE
Aqua Universalis

PERFUME
Aqua Universalis

60 gr / 2,11 oz

35 gr / 1,23 oz

5 ml / 0,17 fl. oz

GLOBETROTTER KIT BOX
Aqua Universalis

SHOWER CREAM
Aqua Universalis

SHAMPOO
Aqua Universalis

40 ml / 1,35 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

40 ml / 1,35 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

details: gold engraving cap

details: gold engraving cap

4 Tubes 8 ml / 0,3 fl.oz:
Lip Balm, Hand Cream,
Night Cream, Day cream
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SQUARED FLAT BOX
Beauty kit
( 1 shower cap + 1 vanity set)
Shoe shine glove

BODY CREAM
Aqua Universalis

CONDITIONER
Aqua Universalis

40 ml / 1,35 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

40 ml / 1,35 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

details: gold engraving cap

details: gold engraving cap

PLEAT WRAPPED SOAP
Aqua Universalis

BOXED SOAP
Aqua Universalis

45 gr / 1,58 oz
75 gr / 2,64 oz

50 gr / 1,76 oz

CAP WITH
LOGO ENGRAVED
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Stories to be read on your Skin

An olfactive library that is telling stories about
famous characters, raw materials and mythical years.
The collection created by Gérald Ghislain is governed
by no rules other than inspiration.
With his luxuriant imagination, this loquacious
individual has chosen to bring his stories to life in
perfumes, a sensitive and sensual medium.
Histoires de Parfums releases its fragrances in a
Deluxe edition to be read on skin.
Histoires de Parfums’perfumes perpetuate the French
perfumery know-how, which features are luxury,
nobility and creativity. Histoires de Parfums offers
fragrant novels, musical scores and poems.
In this collection you can meet extraordinary
characters, discover the most exquisite materials in
the world of perfumery, delight in poetry from both
the Orient and Occident, encounter sublime divas...

frantic rhythm of a passionate jack of all trades.
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Gérald Ghislain wrote his own story with the
An epicurean, he tastes all of life’s savors,
sprinkling his daily life with refined luxury.
He gives his all to his projects. Gerald founded
Histoires de Parfums in 2000 and created a
collection of rare and delicate perfumes.

« I have always felt that perfume awakens emotions that go beyond that which words
can express. There is no rhyme or reason to the way perfume make us feel. This primary,
instincitve emotion takes us to the very core of our memories and reveal our true personnality.
I made Histoires de Parfums 18 years ago to tell the stories of exceptional individuals,
whose stories do not exist until they are on the skin. »
Gérald Ghislain

1969
The carnal sensuality of a voluptuous bunch of spices. In the trail of this
oriental gourmand, mystery is tinted with eroticism that the mythical year of
1969 evokes without a blush.
Notes: peach, chocolate, coffee, white musk.
Moods: warm, sensual
1969, an erotic year…this perfume represents the sexual revolution and evokes
an intense sensuality, accentuated by white musk and intense chocolate.

SOAP IN BOX
1969

FLAT RECTANGULAR BOX

25 gr / 0,88 oz
50 gr / 1,76 oz

vanity set
shower cap
shoe sponge

SHOWER GEL
1969

SHAMPOO
1969

25 ml / 0,84 fl. oz
40 ml / 1,35 fl. oz

25 ml / 0,84 fl. oz
40 ml / 1,35 fl. oz

CONDITIONER
1969

BODY LOTION
1969

25 ml / 0,84 fl. oz
40 ml / 1,35 fl. oz

25 ml / 0,84 fl. oz
40 ml / 1,35 fl. oz

Gourmand oriental; fem. & masc.
TOP NOTES: Fruit of the sun, Peach.
MIDDLE NOTES: Rose, White Flowers, Cardamom, Clove

SHOWER GEL
1969

SHAMPOO
1969

35 ml / 1,18 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

35 ml / 1,18 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

CONDITIONER
1969

BODY LOTION
1969

35 ml / 1,18 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

35 ml / 1,18 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

CUSTOMIZABLE
LABEL

NOTE:
Histoires De Parfums allows a complete
customization in terms of fragrance
selection and liquid color.
Please inquire with our Commercial
Team for further assistance.
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BASE NOTES: Patchouli, Chocolate, Coffee, White Musk

HAND & BODY WASH,
HAND & BODY LOTION
1969
300 ml/ 10,14 fl.oz
Hand & Body Wash
Hand & Body Lotion
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Lorenzo Villoresi has traced a
revolutionary path in artistic
perfumery. The philosophy which
led to the creation of the
Perfumery and Home Fragrances
collections is evident in the intrinsic
value of the single elements that
make up each product.Essential
oils and extracts from all over the
world complement and exalt the
purely Tuscan elements such as
laurel, olive, cypress and the most
precious and rare iris root.
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“Perfumery is an unlimited world.
In the creation of a scent it is possible to recall a feeling or a place,
to move to an imaginary space or to invent new emotional dimensions”
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To celebrate the 25th anniversary
of the activity, in December 2015
Lorenzo Villoresi opens his first
flagship store in via de‘ Bardi.
The project includes the opening
of the Academy and Museum of
perfumery, along with the Garden
of the aromas, a cafeteria
and a collection of rare
and unusual essences.
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Since his first voyage to the Middle East
in 1981, Lorenzo Villoresi develops a
passion for spices and essences that he
uses, back Italy, to compose original
pot-pourri and personalized fragrances.
The proper business activity starts in
1990 when the newly born “Lorenzo
Villoresi” firm receives an important
order from the Fendi house of fashion.
After several important projects with
famous names of the fashion business,
in 1993 the first collection of Perfumes
and Eau de Toilettes carrying the Lorenzo
Villoresi brand sees the light.
In 2006 Lorenzo Villoresi wins the
international perfumery award “Prix Coty”
in Paris, the most important recognition
of the artistic career of a perfumer.
In 2013, Lorenzo Villoresi has created the
exclusive fragrance Forever Now for the
Gucci Museum in Florence.
In 2015 he was awarded the “Flair the
Parfum” in Wien.

RUBINO
A warm and sensual fragrance, a journey to the Orient, a fragrant arabesque.
The flowers of secrets gardens, the enveloping scent of rare and precious
woods, the seducing embrace of Tonkin Musk, the profound and mysterious
aroma of Amber.

HAIR SHAMPOO
Rubino

75 ml / 2,53 fl. oz
150 ml / 5,07 fl. oz

75 ml / 2,53 fl. oz
150 ml / 5,07 fl. oz

BODY LOTION
Rubino

HAIR CONDITIONER
Rubino

75 ml / 2,53 fl. oz
150 ml / 5,07 fl. oz

75 ml / 2,53 fl. oz
150 ml / 5,07 fl. oz

BATH SALTS
Rubino

SHRINK WRAPPED SOAP
Rubino

75 ml / 2,53 fl. oz
150 ml / 5,07 fl. oz

50 gr / 1,75 oz
100 gr / 3,50 oz
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BATH & SHOWER GEL
Rubino

DIAMANTE
A crisp and lively fragrance with notes of Tea, citrus, Mint, white flowers and
gentle spices. Evocative of the Mediterranean bush and of dream islands.
The freshness of Bergamot, the sweetness of the orange flowers, the energy of
green tea create an extremely elegant accord.

BATH & SHOWER GEL
Diamante

HAIR SHAMPOO
Diamante

BODY LOTION
Diamante

75 ml / 2,53 fl. oz
150 ml / 5,07 fl. oz

75 ml / 2,53 fl. oz
150 ml / 5,07 fl. oz

75 ml / 2,53 fl. oz
150 ml / 5,07 fl. oz

SHOWER CAP

PAPER TISSUES

MAKE-UP REMOVING PADS

COTTON BUDS

cubic box

pochette

square box

rectangular box

FRAGRANCE COLLECTION
Acqua di Colonia, Alamut, Dilmun, Donna, Iperborea,
Kamasurabhi, Mare Nostrum Aura Maris, Musk, Patchouli,
Piper Nigrum, Spezie, Teint de Neige, Theseus, Uomo,
Wild Lavaender, Yerbamate

SOLID FRAGRANCE
Diamante
10 gr / 0,35 oz

16 bottle 2 ml / 0,067 fl.oz
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HAIR CONDITIONER
Diamante

AROMATIC WATER
Diamante

SHRINK WRAPPED SOAP
Diamante

75 ml / 2,53 fl. oz
150 ml / 5,07 fl. oz

75 ml / 2,53 fl. oz
150 ml / 5,07 fl. oz

50 gr / 1,75 oz
100 gr / 3,50 oz

DELUXE CREAM SET
Diamante
4 Jar 8 ml / 0,3 fl.oz:
Lip Balm, Hand Cream,
Night Cream, Day Cream

BATH & SHOWER GEL
Diamante

HAIR SHAMPOO
Diamante

BODY LOTION
Diamante

HAIR CONDITIONER
Diamante

GLASS HOME FRAGRANCE DIFFUSER
2 lt / 67,62 fl.oz

GIFT BOX
Diamante

50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

empty bottle
Diamante
8 wicker sticks

4 Bottles 250 ml / 8,45 fl.oz:
Bath & shower gel, Hair shampoo,
Body lotion, Hair Conditioner,
2 Pure vegetable soap 100 gr / 3,52 oz
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Ortigia is a small Italian
soap and scent company
founded in Sicily in 2006
by Sue Townsend.
The luxurious range of
soaps, scents, creams,
candles and lotions are
formulated using natural
products indigenous to
Sicily and inspired by the
aesthetics, colours and
scents of Italy’s most
historic and tropical
region.

O R T I G I A

P E R F U M E

Our products are made with natural ingredients: olive oil,
vegetable glycerine, and organic colours. Paraben-free. the range
uses traditional products with modern ethics and integrity.

Paraben-free, the range
uses traditional products
with modern ethics and
integrity.
All Ortigia products are
made by small family
companies
who
pride
themselves on the quality
of their products.
The highly decorative
packaging is designed by
Sue Townsend and draws
on exotic Sicilian images
and colours.
The name Ortigia comes
from the small island that
lies at the edge of the
ancient fortified city of
Siracusa, on Sicily’s
southeastern coast. The
streets of Ortigia are
crumbling
baroque
fa ç a d e s
of
g r e at
splendour looking out on
3 sides to the sea.
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The perfumes are distilled
from the flowers of
Sicily by master perfumer,
Lorenzo Villoresi. The
base of all the products
is natural perfume and
natural ingredients: olive
oil, vegetable glycerine,
and organic colours.

AMBRA NERA
Resin & spice woods An amber base of labdanum, oak musk and galbanum,
with vetiver. A deeply rich and warm scent.
The Ambra Nera collection is also available with the natural formula. Prices and
availability upon request.

SHAMPOO
Ambra Nera

BODY LOTION
Ambra Nera

50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

CONDITIONER
Ambra Nera

BATH SALTS
Ambra Nera

PLEAT WRAPPED SOAP
Ambra Nera

50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

45 gr / 1,58 oz
75 gr / 2,64 oz
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BATH FOAM
Ambra Nera

O R T I G I A

D I F F U S E R S

Ortigia is a small Sicilian soap and perfume company. Soaps, scents, creams, candles and
lotions are formulated using natural products indigenous to Sicily.

BATH FOAM
Ambra Nera

SHAMPOO
Ambra Nera

BODY LOTION
Ambra Nera

CONDITIONER
Ambra Nera

50 ml / 1,69 fl. oz

50 ml / 1,69 fl. oz

50 ml / 1,69 fl. oz

50 ml / 1,69 fl. oz

Options:
flip-top cap available
upon request

Options:
flip-top cap available
upon request

Options:
flip-top cap available
upon request

Options:
flip-top cap available
upon request

LIQUID SOAP, BATH FOAM, SHAMPOO,
CONDITIONER, HAND & BODY CREAM
Ambra nera
300 ml / 10,14 fl. oz
Liquid Soap
Hand & Body Cream
Bath Foam
Shampoo
Conditioner

COSMETIC GIFT BOX
Ambra Nera
4 Bottles 100 ml / 3,38 fl.oz:
Bath foam, Shampoo,
Body lotion, Conditioner,
1 Soap 75 gr / 2,64 oz

GLOBETROTTER KIT BOX
Ambra Nera

2 BOXED CANDLES
Ambra Nera

SUN CREAM
AFTER SUN IN BOX

2 x 40 gr / 2 x 1,40 oz

2 x 30 ml / 2 x 1 fl. oz
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4 Tubes 8 ml / 0,3 fl.oz:
Lip Balm, Hand Cream,
Night Cream, Day Cream

ROOM & PILLOW SCENT SPRAY
Ambra Nera
2 x 10 ml / 2 x 0,33 fl. oz

1 BOXED SOAP
40 gr / 1,40 oz

BATH SALTS BOX
500 gr / 17,63 oz

Limoni di Sicilia
Melograno
Sandalo

Ambra Nera
Corallo
Zagara

4 BOXED SOAPS
4 x 100 gr / 4 x 3,52 oz
Lavanda
Zagara

GLASS HOME FRAGRANCE DIFFUSER
Ambra Nera, Zagara

PERFUME
30 ml / 1 fl.oz

500 ml / 16,9 fl. oz
1 lt / 33,8 fl. oz
Ambra Nera
Zagara
8 wicker sticks

Ambra Nera
Zagara

ZAGARA
Orange Blossom. A highly aromatic distillation from flowers of the Orange tree,
with neroli petitgrain and wood bases. A rich citrus scent of Sicilian orange groves.

SHAMPOO
Zagara

40 ml / 1,35 fl. oz
70 ml / 2,46 fl. oz

40 ml / 1,35 fl. oz
70 ml / 2,46 fl. oz

BODY LOTION
Zagara

CONDITIONER
Zagara

40 ml / 1,35 fl. oz
70 ml / 2,46 fl. oz

40 ml / 1,35 fl. oz
70 ml / 2,46 fl. oz

PLEAT WRAPPED SOAP
Zagara

NOTE:
Any Zagara tube and round sticker
can be personalized as per brand
corporate color options pictured
in the following page.
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BATH FOAM
Zagara

45 gr / 1,58 oz
75 gr / 2,63 oz

.173

.174

.175

.176

.177

VRAI
Wonderfully refreshing blend of lemongrass and bergamot with the sparkling
citrus notes on a delicate heart of cardamom and basil with a touch of jasmine
and thyme on a bed of moss.

SHAMPOO
Vrai

BODY LOTION
Vrai

40 ml / 1,35 fl. oz
60 ml / 2 fl. oz
150 ml / 5,07 fl. oz

40 ml / 1,35 fl. oz
60 ml / 2 fl. oz
150 ml / 5,07 fl. oz

40 ml / 1,35 fl. oz
60 ml / 2 fl. oz
150 ml / 5,07 fl. oz

CONDITIONER
Vrai

BATH & SHOWER GEL
Vrai

SHAMPOO
Vrai

40 ml / 1,35 fl. oz
60 ml / 2 fl. oz
150 ml / 5,07 fl. oz

30 ml / 1 fl. oz
40 ml / 1,35 fl. oz
70 ml / 2,36 fl. oz

30 ml / 1 fl. oz
40 ml / 1,35 fl. oz
70 ml / 2,36 fl. oz

BODY LOTION
Vrai

CONDITIONER
Vrai

30 ml / 1 fl. oz
40 ml / 1,35 fl. oz
70 ml / 2,36 fl. oz

30 ml / 1 fl. oz
40 ml / 1,35 fl. oz
70 ml / 2,36 fl. oz

.178

.179

BATH & SHOWER GEL
Vrai

BOXED SOAP
Vrai

30 gr / 1,05 oz

2 x 30 gr / 2 x 1,05 oz

BOXED SOAP
Vrai

BOXED SOAP
Vrai

50 gr / 1,75 oz

30 gr / 1,05 oz

GIFT BOX
Vrai
4 Bottles 40 ml / 1,35 fl.oz:
Bath foam, Shampoo,
Conditioner, Body lotion,
1 Soap 30 gr / 1,05 oz
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SOAP IN FLOW PACK
Vrai

SHOWER CAP

SHOE SPONGE

VANITY SET

flat rectangular box

flat rectangular box

flat rectangular box

HAND & BODY WASH,
BATH & SHOWER GEL,
SHAMPOO, CONDITIONER,
HAND & BODY LOTION
Vrai
300 ml/ 10,14 fl.oz

3 SINGLEDOSE SACHET "BODY CARE"
bath salts, scrub, oil

3 SINGLEDOSE SACHET "FACIAL CARE"
body cream, tonic, cleanser milk

flat squared box

flat squared box

Liquid Soap
Bath & Shower gel
Shampoo
Conditioner
Hand & Body Lotion

LES NATURELLES - FIGUIER FLEUR
Figuier Fleur is a harmony of sweet smelling plants and scented flowers warmed
by Provensal sun. Bergamot, bitter orange, neroli, magnolia and freesia on a
background of cardamom, nutmeg and oak moss.

BATH SALTS BOX
Figuier Fleur, Fleur d'Oranger,
Verveine, Rose de Mai, Freesia,
Cerisier en Fleurs
SHAMPOO & CONDITIONER
Figuier Fleur

BODY LOTION
Figuier Fleur

30 ml / 1 fl.oz
50 ml / 1,69 fl. oz
70 ml / 2,36 fl.oz

30 ml / 1 fl.oz
50 ml / 1,69 fl. oz
70 ml / 2,36 fl.oz

30 ml / 1 fl.oz
50 ml / 1,69 fl. oz
70 ml / 2,36 fl.oz

BATH SALTS
Figuier Fleur

BOXED SOAP
Figuier Fleur

PLEAT WRAPPED SOAP
Figuier Fleur

30 ml / 1 fl.oz

30 gr / 1,05 oz

25 gr / 0,88 oz
45 gr / 1,58 oz

6 x 30 gr / 6 x 1 oz
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BATH & SHOWER GEL
Figuier Fleur

BOTTLE DISPENSER
Figuier Fleur
300 ml / 10,14 fl.oz

VANITY SET

SHOWER CAP

SHOE SPONGE

SEWING KIT

flat rectangular box

flat rectangular box

flat rectangular box

flat rectangular box

Liquid soap
Hand & body cream
Bath & shower gel
Shampoo & conditioner

LES NATURELLES - VERVEINE

LES NATURELLES - FLEUR D’ORANGER

Verveine. First, it is the freshness of green verbena, which dominates and gives

Fleur d’Oranger. Hidden beneath the green leaves of the orange flowers, a bright,

them its name. And then the presence of lemon peel adds a touch of liveliness.

light eau de toilette, fresh and sensual. The essence of neroli flowers, combined
with bergamot, jasmine and musk delight the senses.

SHAMPOO & CONDITIONER
Verveine

BODY LOTION
Verveine

BATH & SHOWER GEL
Fleur d’Oranger

SHAMPOO & CONDITIONER
Fleur d’Oranger

BODY LOTION
Fleur d’Oranger

30 ml / 1 fl.oz
50 ml / 1,69 fl. oz
70 ml / 2,36 fl.oz

30 ml / 1 fl.oz
50 ml / 1,69 fl. oz
70 ml / 2,36 fl.oz

30 ml / 1 fl.oz
50 ml / 1,69 fl. oz
70 ml / 2,36 fl.oz

30 ml / 1 fl.oz
50 ml / 1,69 fl. oz
70 ml / 2,36 fl.oz

30 ml / 1 fl.oz
50 ml / 1,69 fl. oz
70 ml / 2,36 fl.oz

30 ml / 1 fl.oz
50 ml / 1,69 fl. oz
70 ml / 2,36 fl.oz

BATH SALTS
Verveine

BOXED SOAP
Verveine

PLEAT WRAPPED SOAP
Verveine

BATH SALTS
Fleur d’Oranger

BOXED SOAP
Fleur d’Oranger

PLEAT WRAPPED SOAP
Fleur d’Oranger

30 ml / 1 fl.oz

30 gr / 1,05 oz

25 gr / 0,88 oz
45 gr / 1,58 oz

30 ml / 1 fl.oz

30 gr / 1,05 oz

25 gr / 0,88 oz
45 gr / 1,58 oz
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BATH & SHOWER GEL
Verveine

VANITY SET

SHOWER CAP

SHOE SPONGE

SEWING KIT

VANITY SET

SHOWER CAP

SHOE SPONGE

SEWING KIT

flat rectangular box

flat rectangular box

flat rectangular box

flat rectangular box

flat rectangular box

flat rectangular box

flat rectangular box

flat rectangular box

OLIVE

LES ESSENTIELS

Renowned for its nutritious virtues, olive oil overflows with active antioxidants

Lotion, oil and cream for body or hands, offering considerable rejuvenating

(anti-ageing action), fatty acids and vitamin E. Rich in calming properties, it

properties and delicate fragrances. They nourish and soften the skin, moisturizing

sooths away redness and irritations. Because it is gentle, olive oil is perfect for

its outer layers, in order to give long-lasting softness, freshness and radiance.

even the most sensitive skins. The entire Olive range is perfumed with neroli, a
100% natural fragrance containing over 90% natural essential oil, renowned for
its soothing properties.

SHAMPOO
Olive

BODY LOTION
Olive

40 ml / 1,3 fl. oz
70 ml / 2,3 fl. oz

40 ml / 1,3 fl. oz
70 ml / 2,3 fl. oz

40 ml / 1,3 fl. oz
70 ml / 2,3 fl. oz

SHOWER GEL
Figuier Fleur, Fleur d’Oranger,
Verveine, Cèdre

SHAMPOO
Figuier Fleur, Fleur d’Oranger,
Verveine, Cèdre

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

BODY MILK
Figuier Fleur, Fleur d’Oranger,
Verveine, Cèdre

CONDITIONER
Figuier Fleur, Fleur d’Oranger,
Verveine, Cèdre

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz
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SHOWER GEL
Olive

CONDITIONER
Olive

SOAP
Olive

40 ml / 1,3 fl. oz
70 ml / 2,3 fl. oz

25 gr / 0,88 oz
30 gr / 1 oz

GIFT BOX
Olive
4 Bottles 35 ml / 1,18 fl.oz:
Bath Foam, Shampoo,
Conditioner, Body lotion,
2 Soap 25 gr / 0,88 oz

HAND SOAP, HAND & BODY CREAM
SHOWER GEL, SHAMPOO,
CONDITIONER
Olive
300 ml/ 10,14 fl.oz
Hand soap
Shower gel
Shampoo
Conditioner
Hand & Body Cream

BOXED SOAP
Figuier Fleur, Fleur d’Oranger,
Verveine, Cèdre
25 gr / 0,88 oz
45 gr / 1,58 oz
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Founded in Paris in 2001, Heeley is a perfume house
quite unlike any other. Today it is one of the few truly
independent owner - founder perfume houses in Europe
in which every detail, from the elaboration of the scent
to the packaging design is created ‘in house’.

An English perfumer in Paris

Heeley Parfum’s first retail store is located in Les Jardins du Palais Royal, 34 Galerie Montpensier,
75001 Paris.

www.jamesheeley.com
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Born in Yorkshire, England and having read Philosophy and Law at King’s College, London
University, James Heeley learnt to make scent alongside other perfumers in a family run
laboratory in the region of Grasse in the South of France. His contemporary, elegant creations
such as Cardinal and Sel Marin have become references in the world of French ‘niche’ perfumery.
Besides working on his own collections that now contain over seventeen perfumes, James has also
created scents for other brands including Dom Perignon and Maison Kitsuné.

FIGUIER
Under the shade of a Mediterranean fig tree
This green, fresh and sunny fragrance is an olfactive image of the fig tree. Fig
essence does not in fact exist for the perfumer, so fresh notes of green grass,
tea and melon combine with dry grass, white musk and cedar to create this
deceptively simple ‘mono note’ scent.
Tanned, dressed all in white, sandals, no sunglasses.
Fashion girls out to lunch. Roquette salad and spring water.
TOP NOTES: Fresh Grass . Rhubarb
MIDDLE NOTES: Fig Leaf . White Tea . Melon
BASE NOTES: White Cedar . Dry Grass . White Musk

SHOWER GEL
Figuier

SHAMPOO
Figuier

BODY LOTION
Figuier

CONDITIONER
Figuier

40 ml / 1,35 fl. oz

40 ml / 1,35 fl. oz

40 ml / 1,35 fl. oz

40 ml / 1,35 fl. oz
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PLEAT WRAPPED SOAP
Figuier

GIFT BOX
Figuier

25 gr / 0,88 oz

4 Bottles 40 ml / 1,35 fl.oz:
Shower gel, Hair Shampoo,
Conditioner, Body lotion,
2 Soap 25 gr / 0,88 oz

HAIR & BODY WASH, LIQUID SOAP,
HAND & BODY CREAM
SHOWER GEL, SHAMPOO,
CONDITIONER
Figuier
300 ml/ 10,14 fl.oz

BATH SALTS
Figuier
60 gr / 2,11 oz

Liquid soap
Shower gel
Shampoo
Conditioner
Hand & Body Cream

SEL MARIN

CARDINAL

Sun, sand and sea air

Incense enrobed in folds of fresh, white linen

Sun, warm sand and a gentle breeze of fresh sea air. A striking note of lemon

A timeless scent built around the traditional notes of frankincense, labdanum and

fades to reveal an aquatic green note, while vetiver and drift woods of cedar and

ciste. An air of lightness and purity is portrayed by a note of fresh, clean linen.

birch dry slowly in the sand and salty, sea air.

The association of grey amber, patchouli and vetiver imparts this perfume with a

Ocean going sand boys. Jacques Mayol in The Big Blue.
A radiant, natural, beauty. Sun kissed (with bikini lines of course).

rare mysticism and contemporary elegance.
An immaculate young priest.
Auburn hair and milky white skin. Romantic and mystical.

TOP NOTES: Lemon . Italian Bergamot . Beech Leaf
MIDDLE NOTES: Sea Salt . Moss . Algae

TOP NOTES: Incense . White Linen . Baie Rose

BASE NOTES: Cedar . Musk . Leather

MIDDLE NOTES: Labdanum . Frankincense . Myhr
BASE NOTES: Grey Amber . Vetiver . Patchouli

SHAMPOO
Sel Marin

BODY LOTION
Sel Marin

40 ml / 1,35 fl. oz
60 ml / 2 fl. oz
100 ml / 3,38 fl. oz

40 ml / 1,35 fl. oz
60 ml / 2 fl. oz
100 ml / 3,38 fl. oz

40 ml / 1,35 fl. oz
60 ml / 2 fl. oz
100 ml / 3,38 fl. oz

CONDITIONER
Sel Marin

SHOWER GEL
Sel Marin

SHAMPOO
Sel Marin

40 ml / 1,35 fl. oz
60 ml / 2 fl. oz
100 ml / 3,38 fl. oz

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

BODY LOTION
Sel Marin

CONDITIONER
Sel Marin

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

SHAMPOO
Cardinal

BODY LOTION
Cardinal

40 ml / 1,35 fl. oz
60 ml / 2 fl. oz
100 ml / 3,38 fl. oz

40 ml / 1,35 fl. oz
60 ml / 2 fl. oz
100 ml / 3,38 fl. oz

40 ml / 1,35 fl. oz
60 ml / 2 fl. oz
100 ml / 3,38 fl. oz

CONDITIONER
Cardinal

SHOWER GEL
Cardinal

SHAMPOO
Cardinal

40 ml / 1,35 fl. oz
60 ml / 2 fl. oz
100 ml / 3,38 fl. oz

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

PLEAT WRAPPED SOAP
Sel Marin

BODY LOTION
Cardinal

CONDITIONER
Cardinal

PLEAT WRAPPED SOAP
Cardinal

25 gr / 0,88 oz
45 gr / 1,58 oz
75 gr / 2,64 oz

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

30 ml / 1 fl. oz
50 ml / 1,69 fl. oz
100 ml / 3,38 fl. oz

25 gr / 0,88 oz
45 gr / 1,58 oz
75 gr / 2,64 oz
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SHOWER GEL
Cardinal
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SHOWER GEL
Sel Marin

.196

.197

LA BOTTEGA TEAM

DANILO MANCINI
Creative Director

ITALY

USA

Via Marco Polo, 2

264 West 40th Street Suite 201

ALICE SARTORI
Graphic Designer

60012 Trecastelli (An)

New York, NY 10018

Ph +39 071791191

Ph +1 6467752786

FRANCESCO VITALI
Photographer

Showrooms

CHINA

ROMA

Room 202, Building 2, NO. 425

GIULIA COMEDINI
Post Production

Via Sardegna, 38

PAOLO CECCHETTI
Brand & Licensing Manager

MILANO

Ph +86 21 6049 2951

Viale Washington, 36

BRAZIL

COSTANZA ROSSI RICCI
Brand & Licensing Department

Ph +39 02603137

Rua Dr. Jose de Andrade Figueira 220,

Ph +39 0680691091

Yan Ping Road,
Jing’an District, 200042, Shanghai

sala 142-140 andar
Bairro Morumbi, São Paulo Capital

November 2017

many thanks to:
ERICA MENOTTI
GIULIA ROTATORI
MANUELA STRIPPOLI
ROBERTA ZAMPA

Ph +55 11 2628 7906
ASIA
11A Yue on Commercial Building
385-387 Lockhart Road Wan Chai,
Hong Kong
Ph +85 228106818

All brands shown in the Atelier are property of their respective owners. Their use in this portfolio is made with the
only purpose of describing the products advertised.
La Bottega
reserves the right to change, at any time, the technical specifications of any products illustrated in this catalogue.

@labottega_official
@labottegaofficial

.201

.202

